
 
 
 
 
 
 
 

2001 NFRMPO Regional Household Travel Survey 
 

Brief Description  
 

 Sponsored by the North Front Range Metropolitan Organization 
(NFRMPO). 

 
 Conducted during the fall of 2001. 

 
 Purpose of the survey was to update the methodology of the regional 

travel model. 

 1,958 households randomly selected in the NFRMPO planning area. 
 
 

Brief Observations  
 

 12.7 percent of home-based work (HBW) trips were greater than 40 miles 
(7.4 percent were over 50 miles in length) 

 
 4.2 percent of home-based shopping (HBS) trips were over 40 miles in 

length 
 

 6.1 percent of work-based other (WBO) trips were over 50 miles in length  
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Source: NFRMPO 2001 Household Survey
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Trip Length Distributions by Purpose
North Front Range Household Survey

Home-Based Work Trip Length Distribution 
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Home-Based Shopping Trip Length Distribution 
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Source: NFRMPO 2001 Household Survey

Source: NFRMPO 2001 Household Survey
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Home-Based University Trip Length Distribution
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Home-Based Other Trip Length Distribution

20.7%

26.0%

22.0%

10.1%

3.0%

9.1%

1.0% 1.2% 1.7%
0.3% 0.3%

1.8%
2.9%

0%

5%

10%

15%

20%

25%

30%

1-5
 

6-1
0 

11
-15

16
-20

 

21
-25

 

26
-30

 

31
-35

 

36
-40

 

41
-45

 

46
-50

 

51
-55

 

56
-60

 
61

+ 

Minutes

Pe
rc

en
t T

rip
s

HBO

Travel Demand Model Development and Validation Section 8 - Page 3



Source: NFRMPO 2001 Household Survey
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Work-Based Other Trip Length Distribution
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Other-Based Other Trip Length Distribution
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